
 
 

32 
 

Daftar Pustaka 

Amalia, R., & Utama, D. S. (2021). The Effect of Product Innovation on 

Competitive Advantage and SME Performance. Management and 

Economics Journal, 5(2), 193-204. 

Blank, S. G. (2013). The Four Steps to the Epiphany. K&S Ranch Publishing 

Division  

Chatterjee, S., et al. (2021). Social customer relationship management factors and 

business benefits. International Journal of Organizational Analysis, 29(1), 

35–58. DOI: https://doi.org/10.1108/IJOA-11-2019-1933 

Chung, C., et al. (2018). Attitudes toward Star Ratings: Generational 

Differencesamong Indian Consumers. Journal of Global Marketing, 31(2), 

128–141.  https://doi.org/10.1080/08911762.2017.1412553.  

Fathurrohman, F., Supriyanto, A. S., & Taufiq, A. (2020). The Influence of 

Product Innovation and Market Orientation on Marketing Performance of 

SMEs. International Journal of Innovative Science and Research 

Technology, 5(4), 1080-1087. 

Hadi, S., Wekke, I. S., & Cahaya, A. (2019). The Influence of Product Innovation 

on Competitive Advantage and Business Performance. International 

Journal of Scientific and Technology Research, 8(8), 955-960 

Hilmi, M. (2020). Street food vendors' entrepreneurial marketing characteristics 

and practices from 12 countries: what lessons can be learned for 

improving food marketing in BOP/Subsistence marketplaces. Middle East 

Journal of Agricultural Research, 321–348. 

https://doi.org/10.36632/mejar/20 20.9.2.27  

Kasmir. (2019). Kewirausahaan. Jakarta: RajaGrafindo Persada. 

Kementerian Koperasi dan UKM. (2008). Undang-Undang Republik Indonesia 

Nomor 20 Tahun 2008 Tentang Usaha Mikro, Kecil, dan Menengah. 

Jakarta: Kementerian Koperasi dan UKM. 

Kementerian Koperasi dan UKM. (2021). Laporan Kinerja Kementerian Koperasi 

dan UKM Tahun 2020. Jakarta: Kementerian Koperasi dan UKM 

Kotler, Philip & Keller, 2000. Marketing Management. Millennium Edition. Third 

volume. Jakarta Indeks: 

https://stiealwashliyahsibolga.ac.id/jurnal/index.php/jesya/article/view/471

/339 

Miles, M. B., & Huberman, A. M. (1994). Qualitative data analysis: An expanded 

sourcebook (2nd ed.). Thousand Oaks, CA: Sage Publications 

Morris, M., Schindehutte, M., & Allen, J. (2005). The entrepreneur's business 

model: towarda unified perspective. Journal of Business Research, 58(6), 

726-735. 

Muslih, B., Ratnanto, S., & Leksono, P.Y. (2023). The Role of Location Mediation 

on Purchase Interest towards Consumer Purchase Decision in Retail 

https://doi.org/10.1108/IJOA-11-2019-1933
https://doi.org/10.1080/08911762.2017.1412553
https://doi.org/10.36632/mejar/20%2020.9.2.27
https://stiealwashliyahsibolga.ac.id/jurnal/index.php/jesya/article/view/471/339
https://stiealwashliyahsibolga.ac.id/jurnal/index.php/jesya/article/view/471/339


33 
 

 

Industry. Proceeding 3rd Internasional Conference on Bussines & Social 

Science (ICOBUSS), 540-549. 

OECD. (2019). Oslo Manual 2018: Guidelines for Collecting, Reporting and Using 

Data on Innovation (4th ed.). OECD Publishing 

Prahalad, C. K., & Ramaswamy, V. (2004). Co-creation experiences: The next 

practice in value creation. Journal of Interactive Marketing, 18(3), 5-14. 

Prasetyo, S. F., Soedjoko, D. K. H. (2024). Marketing Strategy for Semar Rice In 

Increasing Sales. Kilisuci Internasional Conference on Economic & 

Business, 2, 610-620. DOI: 

https://proceeding.unpkediri.ac.id/index.php/kilisuci/article/view/4212  

Purnomo, H., Samari, S., Soejoko, D.K.H., & Syahroq, K.F. (2021). Minat Beli 

Sebagai Mediasi Pengaruh Persepsi Harga, Citra Merek Dan Celebrity 

Endorser Pada Keputusan Pembelian Busana Merek 3second. Jembatan: 

Jurnal Ilmiah Manajemen, 18(1), 137 151. DOI: 

https://doi.org/10.29259/jmbt.v18i1.137 

Ries, E. (2011). Retrieved from The Lean Startup. 

https://openlibrary.telkomuniversity.ac.id/pustaka/files/146592/jurnal_eproc/Influ

encecustomer-validation-terhadap-minat-beli-dengan-new-product.pdf   
Samari, D. K.H. Soejoko, S. Ratnanto, C. A. O. Putri, & H. Purnomo. (2023). The 

Role of Consumer Satisfaction on the Culinary Business Prospects of Potato 

Donuts. Enrichment: Journal of Management, 13(3). DOI: 

https://doi.org/10.35335/enrichment.v13i3.1503  

Sari, D. P., & Ningsih, R. (2022). The Influence of Product Innovation and Market 

Orientation on Competitive Advantage of SMEs. Journal of Economics, 

Business, and Accountancy Ventura, 25(1), 99-111. 

Schreiner, M., Kuester, S., & Fritze, M. P. (2019). Cooperative customer value 

cocreation in online innovation communities. International Journal of 

Research in Marketing, 36(1), 86-104. 

Schumpeter, J. A. (1934). The theory of economic development. Harvard 

University Press. 

Suhartanto, D., Dean, D., Sosianika, A., & Suhaeni, T. (2018). Food quality, 

customer satisfaction, and behavioral intentions in informal dining 

restaurants. International Journal of Hospitality Management, 76, 46-52 

Tambunan, T. (2019). Recent Evidence of the Development of Micro, Small and 

Medium Enterprises in Indonesia. Journal of Global Entrepreneurship 

Research, 9(1), 1-15. 

Tambunan, T. (2020). The Performance of Small Enterprises During Economic 

Crisis: The Case of Indonesia. Journal of Small Business Management, 

58(1), 133-156. 

Thomke, S., & von Hippel, E. (2002). Customers as innovators: a new way to create 

value. Harvard Business Review, 80(4), 74-81. 

Tohari, A., Faisol. The Use Of Partial Least Squares Modeling In Finance Business 

Partnering Research. Jurnal Ilmiah Kursor. 2021; 11(1) 

https://proceeding.unpkediri.ac.id/index.php/kilisuci/article/view/4212
https://doi.org/10.29259/jmbt.v18i1.137
https://openlibrary.telkomuniversity.ac.id/pustaka/files/146592/jurnal_eproc/Influencecustomer-validation-terhadap-minat-beli-dengan-new-product.pdf
https://openlibrary.telkomuniversity.ac.id/pustaka/files/146592/jurnal_eproc/Influencecustomer-validation-terhadap-minat-beli-dengan-new-product.pdf
https://doi.org/10.35335/enrichment.v13i3.1503


34 
 

 

Tohari, A., Kurniawan, A., Muslih, B., Widodo, A. S. F., & Saputra, L. B. (2021) 

Utilization of Tax Incentives, Tax Services and Existence of Tax Sanctions 

on Tax Compliance in Submitting SPT and Micro Business Sustainability at 

Kediri City During Covid-19 Pandemic Journal of Research an Review, 

8(11), 463-467. DOI:  https://doi.org/10.52403/ijrr.20211158  
Tohari, A., Ramadhani, R. A., Muslih, B., & Kurniawan, A. (2024). Structural 

Equation Modeling: Taxpayer Compliance of Msmes in Kediri City. Rev. 

Gest. Soc. Ambient., 18(17), 1-17. DOI: 

https://doi.org/10.24857/rgsa.v18n7-078 

Tricahyono, D., Alamanda, DT, Anggadwita, G., Prabowo, FSA, & Yuldinawati, L. 

(2018). The role of business incubator on cultivating innovation on startups: 

The case study of Bandung techno park (BTP) Indonesia. International 

Journal of Engineering and Technology(UAE), 7(2). 

https://doi.org/10.14419/ijet.v7i2.29.13322  

Vrontis, D. (2021). The influence of online customer reviews on customers' 

purchases intentions: a cross-cultural study from India and the UK. 

(February 2022). DOI: https://doi.org/10.1108/IJOA-02-2021-2627  

Widyastuti, S., Shobirin, A., & Sudarwati, S. (2022). The Role of Product 

Innovation in Improving Competitiveness of Small and Medium 

Enterprises. Jurnal Manajemen dan Kewirausahaan, 24(1), 45-55. 

Wulandari, D., Hidayat, W., & Paramita, R. (2021). The Impact of Product 

Innovation on Customer Satisfaction and Competitive Advantage in SMEs. 

International Journal of Entrepreneurship and Small Business, 42(3/4), 380-

394. 

Zeithaml, V. A., Bitner, M. J., & Gremler, D. D. (2018). Services marketing: 

Integrating customer focus across the firm (7th ed.). McGraw-Hill 

Education 

 

 

 

 

 

https://doi.org/10.52403/ijrr.20211158
https://doi.org/10.24857/rgsa.v18n7-078
https://doi.org/10.14419/ijet.v7i2.29.13322
https://doi.org/10.1108/IJOA-02-2021-2627

