
 

47 
 

DAFTAR PUSTAKA 

 

Artanto, H., & Nurdiyansyah, F. (2017). Application of SEO (Search Engine Optimization) to 

Increase Sales. JOINTECS (Journal of Information Technology and Computer Science), 2(1), 

2–5. 

Aryani, D., Setiadi, A., Nugroho, A. S., & Junaedi, D. (2015). Peranan Penting Nama Domain Dalam 

Media Pemasaran Toko Online. Seminar Nasional Teknologi Informasi Dan Multimedia 2015, 

6–8. 

Berners-Lee, T., Cailliau, R., Groff, J. F., & Pollermann, B. (1992). World-wide web: The 

information universe. Internet Research, 2(1), 52–58. https://doi.org/10.1108/eb047254 

Cahyono, N. T., Triyono, J., & Raharjo, S. (2013). Penerapan Teknik Seo (Search Engine 

Optimization) Pada Blog (Studi Kasus: Nova13.Com). Teknologi Technoscientia, 6(1), 80–

88. 

Google. (2010). Search Engine Optimization Starter Guide Welcome to Google ’ s Search Engine 

Optimization. 32. 

Ikhwan Ardianto, N. F. P. (2016). ANALISIS PERBANDINGAN EXPIRED DOMAIN DENGAN 

FRESH DOMAIN PADA PEMERINGKATAN SERP (SEARCH ENGINE RESULTS PAGE). 

13(May), 31–48. 

Nurjaya, W., & Riyanto, A. (2018). Analisis Dan Penerapan Search Engine Optimization Pada 

Website Menggunakan Metode White Hat SEO (Studi Kasus Di PT. Surya Putra Adipradana). 

Jurnal Teknologi Informasi, 1, 1–6. 

Purcell, K., Brenner, J., & Rainie, L. (2012). Search engine use 2012. Pew Internet & American Life 

Project. Search. 

Rakesh Kumar, & Saini, S. (2011). A Study on SEO Monitoring System Based on Corporate 

Website Development. International Journal of Computer Science, Engineering and 

Information Technology, 1(2), 42–49. https://doi.org/10.5121/ijcseit.2011.1204 

Septiani, P., & Kurniawan, H. (2020). Analisa Penggunaan Keyword Untuk Implementasi Search 

Engine Optimization (SEO). Respati, 15(3), 83–91. 

http://jti.respati.ac.id/index.php/jurnaljti/article/view/376 

Sohail, A. (2012). Search Engine Optimization Methods & Search Engine Indexing for CMS 

Applications. 1–75. 

Syafrizal, M. (2008). Pengantar Jaringan Komputer (p. 274). 

ur Rehman, K., & Khan, M. N. A. (2013). The Foremost Guidelines for Achieving Higher Ranking 

in Search Results through Search Engine Optimization. International Journal of Advanced 

Science and Technology, 52, 101–110. 

 


