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LAMPIRAN 

Lampiran 1 : Instrumen Penelitian 

KUESIONER 

ANALISIS VARIASI PRODUK, KUALITAS PELAYANAN, DAN 

WORD OF MOUTH TERHADAP KEPUTUSAN PEMBELIAN 

CAFE NDALEM SIMBAH 

Data responden dirahasiakan dan tidak untuk disebarluaskan tanpa seizin dari 

peneliti. 

1. Data Responden 

Nama   : 

Usia   : 

Alamat   : 

Jenis Kelamin : 

2. Petunjuk Umum 

 Pilihlah salah satu dari beberapa alternative jawaban yang telah 

disediakan oleh peneliti dengan cara mencentang kolom yang telah disediakan. 

Dengan ketentuan sebagai berikut : 

Kode Keterangan Skor 

SS Sangat Setuju 5 

S Setuju 4 

N Netral 3 

TS Tidak Setuju 2 

STS Sangat Tidak Setuju 1 
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Keputusan Pembelian 

No. Indikator SS S N TS STS 

Sesuai Kebutuhan 

1. Saya merasa produk yang dibeli sesuai 

dengan permintaan 

     

2. Saya mudah mendapatkan produk yang 

saya butuhkan 

     

Mempunyai manfaat 

1. Saya merasa produk yang saya konsumsi 

memiliki manfaat secara langsung 

     

2. Saya merasa produk yang saya konsumsi 

berguna  untuk kebutuhan diri 

     

Ketepatan dalam membeli 

1. Saya merasa produk yang ditawarkan 

mempunyai kualitas sesuai dengan 

harganya 

     

2. Saya merasa produk yang dijual sesuai 

dengan apa yang ditawarkan 

     

Pembelian berulang 

1. Saya melakukan pembelian pada produk 

yang sama 

     

2. Saya melakukan pembelian ulang pada 

produk karena kualitasnya sesuai dengan 

yang saya harapkan 

     

 

Variasi Produk 

No. Indikator SS S N TS STS 

Ciri Produk 

1. Saya merasa produk yang dijual 

memiliki ciri khusus yang berbeda 

dengan produk sejenis dari tempat yang 

lain 

     

2. Saya mudah mengenali tampilan 

produknya yang dijual 

     

Harga Produk 

1. Saya merasa produk yang ditawarkan 

memiliki harga yang bervariasi 

     

2. Saya merasa produk yang ditawarkan 

sesuai dengan daya beli 

     

Penampilan Produk 

1. Saya merasa produk memiliki tampilan 

yang menarik 
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2. Saya merasa produk memiliki tampilan 

yang bervariasi 

     

 

Kualitas Pelayanan 

No. Indikator SS S N TS STS 

Bukti Fisik 

1. Saya merasa kebersihan diarea café 

selalu terjaga 

     

2. Saya merasa lingkungan di café terasa 

nyaman 

     

Empati 

1. Saya merasa karyawan berusaha 

menjalin hubungan baik terhadap para 

pelanggan 

     

2. Saya merasa karyawan memberikan 

respon yang baik apabila saya bertanya   

     

Keandalan 

1. Saya merasa karyawan selalu teliti dan 

berusaha menghindari masalah 

     

2. Saya merasa karyawan bertindak jujur 

dalam melakukan pelayanan 

     

Daya tanggap 

1. Saya merasa karyawan memiliki 

kecepatan dan ketepatan dalam 

pelayanan 

     

2. Saya merasa karyawan mempunyai 

kesiapan dalam membantu pelanggan 
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Word of Mouth 

No. Indikator SS S N TS STS 

Sering mendengar dalam percakapan sehari-hari 

1. Saya sering membicarakan produk yang 

ditawarkan pada suatu waktu kepada 

sesama konsumen 

     

2. Saya sering mendengarkan produk yang 

ditawarkan pada suatu waktu oleh 

sesama konsumen 

     

Sering mendapatkan rekomendasi dari orang lain 

1. Saya merasa produk yang saya beli 

merupakan rekomendasi dari sesama 

konsumen 

     

2. Saya pernah merekomendasikan produk 

yang saya sukai terhadap sesama 

konsumen 
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Lampiran 2 : Data Penelitian Jenis Kelamin dan Usia 

Jenis Kelamin 

  
Frequency 

 
Percent 

 
Valid Percent 

Cumulative 
Percent 

Valid Laki-laki 19 47.5 47.5 47.5 

 Perempuan 21 52.5 52.5 100.0 

 Total 40 100.0 100.0  

 

 

 

 

Usia 

  
Frequency 

 
Percent 

 
Valid Percent 

Cumulative 
Percent 

Valid 18-20 10 25.0 25.0 25.0 

 1-24 24 60.0 60.0 85.0 

 5-29 6 15.0 15.0 100.0 
 Total 40 100.0 100.0  
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Lampiran 3 : Data Penlitian Keputusan Pembelian (Y) 

Variabel Keputusan Pembelian (Y) Total Y 

Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Y.7 Y.8 

3 4 3 3 3 3 4 4 27 

4 3 3 5 3 4 5 5 32 

4 4 3 3 3 4 3 4 28 

3 3 3 3 4 4 2 2 24 

3 4 4 3 3 3 2 3 25 

5 5 5 5 5 5 5 5 40 

5 5 4 4 5 4 4 4 35 

5 4 3 5 5 5 5 4 36 

4 4 3 3 4 4 4 5 31 

4 5 3 5 4 5 4 4 34 

4 4 4 4 3 4 3 5 31 

5 4 4 5 3 4 4 4 33 

4 4 3 3 3 4 3 3 27 

5 2 3 3 4 4 4 4 29 

4 4 4 3 4 4 3 4 30 

3 3 3 3 2 3 4 3 24 

4 4 4 3 3 4 3 4 29 

4 4 3 3 4 4 2 4 28 

5 5 3 4 3 4 5 3 32 

4 4 4 5 4 4 5 5 35 

5 3 3 3 2 4 4 3 27 

4 4 3 3 3 3 2 3 25 

5 4 4 4 4 3 5 5 34 

4 3 3 5 4 3 4 4 30 

3 5 4 4 5 5 3 4 33 

4 3 3 4 4 4 3 3 28 

3 5 5 4 5 4 3 4 33 

4 4 4 4 4 4 4 4 32 

5 3 3 2 4 5 2 2 26 

4 3 4 4 3 3 5 4 30 

2 3 3 4 4 3 4 5 28 

3 4 3 3 4 4 3 3 27 

4 4 2 5 3 3 4 3 28 

4 3 3 5 5 3 4 3 30 

4 3 3 5 5 3 4 3 30 

2 4 4 3 5 5 4 3 30 

4 3 3 5 4 3 3 5 30 

4 3 3 3 3 4 3 3 26 

5 2 3 4 4 5 2 2 27 

3 4 4 3 5 5 3 2 29 
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Lampiran 4 : Data Penelitian Variasi Produk (X1) 

Variabel Variasi Produk (X1) Total X (1) 

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 

2 2 3 3 3 3 16 

5 4 3 4 4 5 25 

4 4 3 3 3 3 20 

2 4 2 2 3 3 16 

2 3 3 3 3 3 17 

5 4 4 4 5 5 27 

3 4 5 4 3 4 23 

5 5 5 5 5 5 30 

4 4 4 4 4 4 24 

4 3 3 5 4 5 24 

4 4 3 3 3 4 21 

4 4 4 4 4 4 24 

3 4 3 3 3 3 19 

3 3 3 3 4 4 20 

3 3 4 4 4 3 21 

2 3 2 2 2 2 13 

4 3 3 4 4 4 22 

3 3 4 4 4 4 22 

5 5 3 3 5 5 26 

3 5 4 4 3 3 22 

5 4 3 3 5 5 25 

3 3 3 3 3 4 19 

4 4 3 3 4 4 22 

3 3 4 4 3 3 20 

3 3 4 3 5 4 22 

3 3 4 4 4 5 23 

4 4 5 3 3 3 22 

3 3 3 4 4 4 21 

2 3 3 3 5 3 19 

2 4 3 4 4 4 21 

5 2 4 4 4 5 24 

3 4 4 3 3 4 21 

2 4 5 3 2 2 18 

2 3 3 5 5 3 21 

5 4 3 3 5 3 23 

5 4 5 4 4 3 25 

4 5 3 4 5 3 24 

4 4 3 3 3 3 20 

5 4 2 4 4 5 24 

4 4 2 2 4 4 21 
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Lampiran 5 : Data Penelitian Kualitas Pelayanan (X2) 

Variabel Kualitas Pelayanan (X2) Total X(2) 

X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 

4 4 4 4 3 3 5 5 32 

5 5 5 4 4 4 4 4 34 

4 2 3 3 2 3 3 3 23 

3 3 2 3 3 4 3 3 26 

3 3 2 3 3 4 3 3 24 

5 5 5 5 5 5 5 5 40 

5 5 4 4 4 4 4 5 35 

4 5 4 4 3 5 5 5 35 

5 5 4 4 4 4 3 4 33 

4 5 4 5 3 4 4 5 34 

5 5 4 4 4 4 4 5 35 

4 4 4 4 4 4 4 4 32 

4 3 4 4 3 4 3 3 28 

5 4 3 4 4 5 4 4 33 

4 4 3 4 4 5 3 4 31 

3 3 2 2 2 3 2 3 20 

5 4 4 4 3 3 3 4 30 

4 5 5 5 5 5 4 4 37 

5 3 4 5 4 5 3 5 34 

5 5 5 5 4 5 4 4 37 

5 5 5 5 4 5 3 4 36 

4 5 3 3 3 3 3 3 27 

5 5 5 5 5 5 4 5 39 

4 3 3 4 4 5 3 4 30 

5 5 4 3 4 4 5 5 35 

4 4 5 5 3 3 5 4 33 

5 4 5 5 4 5 3 3 34 

5 4 5 4 3 5 4 4 34 

5 5 3 4 3 3 4 4 31 

4 4 5 3 3 4 2 3 28 

3 4 4 3 3 3 2 3 27 

4 4 2 3 3 4 2 5 27 

5 5 4 3 4 5 2 5 33 

3 4 4 3 4 4 2 5 29 

5 4 3 2 3 3 5 5 30 

4 3 3 4 3 4 4 5 30 

5 4 4 5 3 3 4 4 32 

4 4 3 3 3 3 3 3 26 

3 3 4 3 4 3 3 5 28 

4 5 4 5 2 4 3 4 30 
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Lampiran 6 : Data Penelitian Word Of Mouth (X3) 

Variabel Variasi Produk (X3) Total X (3) 

X3.1 X3.2 X3.3 X3.4 

3 3 3 3 12 

4 4 3 5 16 

2 3 3 4 12 

2 2 2 4 10 

2 2 2 2 8 

4 3 3 4 14 

4 3 4 4 15 

5 5 4 3 17 

5 4 5 4 18 

4 3 2 4 13 

3 3 3 5 14 

4 4 4 4 16 

3 2 3 2 10 

4 4 4 4 16 

3 3 3 3 12 

2 4 4 2 12 

4 4 3 4 15 

3 3 4 3 13 

4 5 5 5 19 

5 4 1 5 15 

5 3 3 3 14 

3 3 3 2 11 

4 4 4 5 17 

4 4 4 3 15 

3 3 4 3 13 

4 3 5 5 17 

4 5 3 4 16 

4 4 4 4 16 

3 3 4 2 12 

2 3 4 4 13 

2 3 4 4 13 

3 4 4 2 13 

3 5 3 3 14 

2 3 3 3 11 

5 5 4 3 17 

3 4 4 3 14 

3 3 4 5 15 

4 4 3 5 16 

4 5 5 3 17 

5 4 5 2 16 
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Lampiran 7 : Output Uji Validitas Variabel Keputusan Pembelian (Y) 

Correlation 

 Y 

Y.1 Pearson Correlation .925** 

Sig. (2-tailed) .000 

N 10 

Y.2 Pearson Correlation .658* 

Sig. (2-tailed) .039 

N 10 

Y.3 Pearson Correlation .673* 

Sig. (2-tailed) .033 

N 10 

Y.4 Pearson Correlation .792** 

Sig. (2-tailed) .006 

N 10 

Y.5 Pearson Correlation .752* 

Sig. (2-tailed) .012 

N 10 

Y.6 Pearson Correlation .746* 

Sig. (2-tailed) .013 

N 10 

Y.7 Pearson Correlation .818** 

Sig. (2-tailed) .004 

N 10 

Y.8 Pearson Correlation .687* 

Sig. (2-tailed) .028 

N 10 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Lampiran 8 : Output Uji Validitas Variabel Variasi Produk (X1) 

Correlation 

 X1 

X1.1 Pearson Correlation .911** 

Sig. (2-tailed) .000 

N 10 

X1.2 Pearson Correlation .663* 

Sig. (2-tailed) .037 

N 10 

X1.3 Pearson Correlation .714* 

Sig. (2-tailed) .020 

N 10 

X1.4 Pearson Correlation .868** 

Sig. (2-tailed) .001 

N 10 

X1.5 Pearson Correlation .888** 

Sig. (2-tailed) .001 

N 10 

X1.6 Pearson Correlation .908** 

Sig. (2-tailed) .000 

N 10 

**. Correlation is significant at the 0.01 level 

(2-tailed). 

*. Correlation is significant at the 0.05 level 

(2-tailed). 
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Lampiran 9 : Output Uji Validitas Variabel Kualitas Pelayanan (X2) 

Correlation 

 X2 

X2.1 Pearson Correlation .693* 

Sig. (2-tailed) .026 

N 10 

X2.2 Pearson Correlation .866** 

Sig. (2-tailed) .001 

N 10 

X2.3 Pearson Correlation .903** 

Sig. (2-tailed) .000 

N 10 

X2.4 Pearson Correlation .894** 

Sig. (2-tailed) .000 

N 10 

X2.5 Pearson Correlation .771** 

Sig. (2-tailed) .009 

N 10 

X2.6 Pearson Correlation .793** 

Sig. (2-tailed) .006 

N 10 

X2.7 Pearson Correlation .784** 

Sig. (2-tailed) .007 

N 10 

X2.8 Pearson Correlation .886** 

Sig. (2-tailed) .001 

N 10 

**. Correlation is significant at the 0.01 level 

(2-tailed). 

*. Correlation is significant at the 0.05 level 

(2-tailed). 
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Lampiran 10 : Output Uji Validitas Variabel Word Of Mouth (X3) 

Correlation 

 X3 

X3.1 Pearson Correlation .917** 

Sig. (2-tailed) .000 

N 10 

X3.2 Pearson Correlation .905** 

Sig. (2-tailed) .000 

N 10 

X3.3 Pearson Correlation .771** 

Sig. (2-tailed) .009 

N 10 

X3.4 Pearson Correlation .671* 

Sig. (2-tailed) .034 

N 10 

**. Correlation is significant at the 0.01 level 

(2-tailed). 

*. Correlation is significant at the 0.05 level 

(2-tailed). 
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Lampiran 11 : Output Uji Reliabilitas Variabel Keputusan Pembelian (Y) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.893 8 

 

Lampiran 12 : Output Uji Reliabilitas Variabel Variasi Produksi (X1) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.904 6 

 

Lampiran 13 : Output Uji Reliabilitas Variabel Kualitas Pelayanan (X2) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.929 8 

 

Lampiran 14 : Output Uji Reliabilitas Variabel Word Of Mouth (X3) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.820 4 
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Lampiran 15 : Output SPSS Statistika Deskriptif 

Distribusi Frekuensi Keputusan Pembelian (Y) 

 

Y.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 5.0 5.0 5.0 

3 8 20.0 20.0 25.0 

4 20 50.0 50.0 75.0 

5 10 25.0 25.0 100.0 

Total 40 100.0 100.0  

 

 

Y.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 5.0 5.0 5.0 

3 13 32.5 32.5 37.5 

4 19 47.5 47.5 85.0 

5 6 15.0 15.0 100.0 

Total 40 100.0 100.0  

 

 

Y.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 1 2.5 2.5 2.5 

3 23 57.5 57.5 60.0 

4 14 35.0 35.0 95.0 

5 2 5.0 5.0 100.0 

Total 40 100.0 100.0  
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Y.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 1 2.5 2.5 2.5 

3 17 42.5 42.5 45.0 

4 12 30.0 30.0 75.0 

5 10 25.0 25.0 100.0 

Total 40 100.0 100.0  

 

Y.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 5.0 5.0 5.0 

3 14 35.0 35.0 40.0 

4 16 40.0 40.0 80.0 

5 8 20.0 20.0 100.0 

Total 40 100.0 100.0  

 

Y.6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 11 27.5 27.5 27.5 

4 20 50.0 50.0 77.5 

5 9 22.5 22.5 100.0 

Total 40 100.0 100.0  

 

Y.7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 6 15.0 15.0 15.0 

3 12 30.0 30.0 45.0 

4 15 37.5 37.5 82.5 

5 7 17.5 17.5 100.0 

Total 40 100.0 100.0  



85 
 

 

 

Y.8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 4 10.0 10.0 10.0 

3 13 32.5 32.5 42.5 

4 15 37.5 37.5 80.0 

5 8 20.0 20.0 100.0 

Total 40 100.0 100.0  

 

 

Y 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 24 2 5.0 5.0 5.0 

25 2 5.0 5.0 10.0 

26 2 5.0 5.0 15.0 

27 5 12.5 12.5 27.5 

28 5 12.5 12.5 40.0 

29 3 7.5 7.5 47.5 

30 7 17.5 17.5 65.0 

31 2 5.0 5.0 70.0 

32 3 7.5 7.5 77.5 

33 3 7.5 7.5 85.0 

34 2 5.0 5.0 90.0 

35 2 5.0 5.0 95.0 

36 1 2.5 2.5 97.5 

40 1 2.5 2.5 100.0 

Total 40 100.0 100.0  
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Distribusi Frekuensi Variasi Produk(X1) 

 

X1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 8 20.0 20.0 20.0 

3 12 30.0 30.0 50.0 

4 11 27.5 27.5 77.5 

5 9 22.5 22.5 100.0 

Total 40 100.0 100.0  

 

 

X1.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 5.0 5.0 5.0 

3 14 35.0 35.0 40.0 

4 20 50.0 50.0 90.0 

5 4 10.0 10.0 100.0 

Total 40 100.0 100.0  

 

 

X1.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 4 10.0 10.0 10.0 

3 20 50.0 50.0 60.0 

4 11 27.5 27.5 87.5 

5 5 12.5 12.5 100.0 

Total 40 100.0 100.0  

 

 

X1.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 
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Valid 2 3 7.5 7.5 7.5 

3 17 42.5 42.5 50.0 

4 17 42.5 42.5 92.5 

5 3 7.5 7.5 100.0 

Total 40 100.0 100.0  

 

 

X1.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 5.0 5.0 5.0 

3 13 32.5 32.5 37.5 

4 16 40.0 40.0 77.5 

5 9 22.5 22.5 100.0 

Total 40 100.0 100.0  

 

 

X1.6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 5.0 5.0 5.0 

3 15 37.5 37.5 42.5 

4 13 32.5 32.5 75.0 

5 10 25.0 25.0 100.0 

Total 40 100.0 100.0  

 

 

X1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 13 1 2.5 2.5 2.5 

16 2 5.0 5.0 7.5 

17 1 2.5 2.5 10.0 

18 1 2.5 2.5 12.5 

19 3 7.5 7.5 20.0 
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20 4 10.0 10.0 30.0 

21 7 17.5 17.5 47.5 

22 6 15.0 15.0 62.5 

23 3 7.5 7.5 70.0 

24 6 15.0 15.0 85.0 

25 3 7.5 7.5 92.5 

26 1 2.5 2.5 95.0 

27 1 2.5 2.5 97.5 

30 1 2.5 2.5 100.0 

Total 40 100.0 100.0  
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Distribusi Frekuensi Kualitas Pelayanan (X2) 

 

X2.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 5 12.5 12.5 12.5 

4 17 42.5 42.5 55.0 

5 18 45.0 45.0 100.0 

Total 40 100.0 100.0  

 

 

X2.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 1 2.5 2.5 2.5 

3 7 17.5 17.5 20.0 

4 16 40.0 40.0 60.0 

5 16 40.0 40.0 100.0 

Total 40 100.0 100.0  

 

 

X2.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 3 7.5 7.5 7.5 

3 11 27.5 27.5 35.0 

4 16 40.0 40.0 75.0 

5 10 25.0 25.0 100.0 

Total 40 100.0 100.0  

 

 

X2.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 2 5.0 5.0 5.0 
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3 12 30.0 30.0 35.0 

4 15 37.5 37.5 72.5 

5 11 27.5 27.5 100.0 

Total 40 100.0 100.0  

 

 

X2.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 3 7.5 7.5 7.5 

3 18 45.0 45.0 52.5 

4 16 40.0 40.0 92.5 

5 3 7.5 7.5 100.0 

Total 40 100.0 100.0  

 

 

X2.6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 12 30.0 30.0 30.0 

4 15 37.5 37.5 67.5 

5 13 32.5 32.5 100.0 

Total 40 100.0 100.0  

 

 

X2.7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 7 17.5 17.5 17.5 

3 14 35.0 35.0 52.5 

4 13 32.5 32.5 85.0 

5 6 15.0 15.0 100.0 

Total 40 100.0 100.0  
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X2.8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 9 22.5 22.5 22.5 

4 15 37.5 37.5 60.0 

5 16 40.0 40.0 100.0 

Total 40 100.0 100.0  

 

 

X2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 20 1 2.5 2.5 2.5 

23 1 2.5 2.5 5.0 

24 1 2.5 2.5 7.5 

26 2 5.0 5.0 12.5 

27 3 7.5 7.5 20.0 

28 3 7.5 7.5 27.5 

29 1 2.5 2.5 30.0 

30 5 12.5 12.5 42.5 

31 2 5.0 5.0 47.5 

32 3 7.5 7.5 55.0 

33 4 10.0 10.0 65.0 

34 4 10.0 10.0 75.0 

35 5 12.5 12.5 87.5 

36 1 2.5 2.5 90.0 

37 2 5.0 5.0 95.0 

39 1 2.5 2.5 97.5 

40 1 2.5 2.5 100.0 

Total 40 100.0 100.0  
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Distribusi Frekuensi Word Of Mouth (X3) 

 

X3.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 7 17.5 17.5 17.5 

3 12 30.0 30.0 47.5 

4 15 37.5 37.5 85.0 

5 6 15.0 15.0 100.0 

Total 40 100.0 100.0  

 

 

X3.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 3 7.5 7.5 7.5 

3 17 42.5 42.5 50.0 

4 14 35.0 35.0 85.0 

5 6 15.0 15.0 100.0 

Total 40 100.0 100.0  

 

 

X3.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1 1 2.5 2.5 2.5 

2 3 7.5 7.5 10.0 

3 14 35.0 35.0 45.0 

4 17 42.5 42.5 87.5 

5 5 12.5 12.5 100.0 

Total 40 100.0 100.0  

 

 

X3.4 
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 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 2 7 17.5 17.5 17.5 

3 12 30.0 30.0 47.5 

4 13 32.5 32.5 80.0 

5 8 20.0 20.0 100.0 

Total 40 100.0 100.0  

 

 

X3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 8 1 2.5 2.5 2.5 

10 2 5.0 5.0 7.5 

11 2 5.0 5.0 12.5 

12 5 12.5 12.5 25.0 

13 6 15.0 15.0 40.0 

14 5 12.5 12.5 52.5 

15 5 12.5 12.5 65.0 

16 7 17.5 17.5 82.5 

17 5 12.5 12.5 95.0 

18 1 2.5 2.5 97.5 

19 1 2.5 2.5 100.0 

Total 40 100.0 100.0  
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Lampiran 16 : Surat Izin Penelitian 
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Lampiran 17 : Berita Acara Kemajuan Bimbingan Skripsi 
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Lampiran 18 : Foto Observasi dan Wawancara 

Gambar 1 Observasi 

 

Gambar 2 Wawancara 

 


